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Qur
favorite
fonts

Poppins
Poppins ExtraBold

POPPINS MEDIUM
POPPINS THIN

Bodoni FLF
Bodoni FLF Bold
BODONI FLF UPPERCASE

Nunito

Nunito Light

Nunito Bold

Nunito Sans Black
Nunito Sans Regular
Nunito Sans Extra Light

Monsterrat

Montserrat Classic
Montserrat Thin
Montserrat Extra-Bold
Montserrat Extra-Light
Montserrat Semi-Bold

p.6
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Our favorite colors

What's the meaning behind our colors?

#244879

Our primary colors are the colors most
commonly found in Asian country flags. This
aludes to our work in Asia. They've been
softened for more natural, neutral tones.

secondary colors

#BCCA482 #EDC000 p.8




PHOTOGRAPHY
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Photography Rules

Do

Use photos that show
community, diversity,
interesting shots, project
highlights.

Avoid x

Photos that portray Westerners
as "saviors." Instead, focus on
images that show local leaders,
partnerships, and communities
working together on projects.

p.10



Photography Rules

Stylizing

Creativity is encouraged as long as it is on brand. The examples above are on brand because it
is simple, clean, and dynamic. It does not take away from the image, but instead enhances the
subject and lends a sense of cohesiveness when there is a mix of illustrations and photos in
ICFP content streams.

Filters/Photo editing

Photos should be edited/fitted with filters that enhance colors that are on brand (see page x for

brand colors). While these of course do not need to match exactly, photo color schemes should

be close to brand. Some tips: high vibrancy, generous amount of fade, enhanced clarity. p.1



Photography Rules

Flexible Rules

If possible, avoid blurry and

busy photos. However, these
can have value as showing they
are coming straight from our
partners on the ground. In cases
such as these, avoid using low
quality photos in large frames
and edit to improve appearance

Flexible Rules

While we stay away from using
images that portray
beneficiaries suffering, there are
times where these photos are
appropriate. We like to focus on
images that show power,
confidence, and ability in our
partners on the ground, but we
want to be honest about the
issues we are tackling.

p.12



ILLUSTRATION

Styles & Rules



llustration style

This style is unique to the ICFP brand. We want
to create an artistic representation of a fusion of
both traditional culture and modern times. The
characters shown in these illustrations will be
created with traditional techniques (ie. the
stylized faces with large features) but with
modern elements such as modern day clothing
and/or accessories.

Example: Musée de Cluny


https://www.instagram.com/p/Cc8aao3IrGa/

Rules

Do
Use icons that have thin lines.

Avoid
Using icons with complex imagery.

Do
Ensure icons look like light stamps or engravings, not like stickers.

p.16






CARE

Copy tone

How do we speak? Who are we to our audience?

Our voice is friendly, smart, and simple. We are a person, a person who is part of a
movement made of our audience. Everything we write is written by a person, for
a person, for the community. We like to keep things casual, and we might throw
a cheeky emoji or gif in there ;)

Think of our voice as being personified through our brand fonts. We have a
couple san serif fonts - these are used when we are speaking with our more
casual audience on social media, for example. Our serif fonts are used for our
more formal coommunications - holiday greetings, for example.

While we stay personal and casual, we keep things professional. While we are

friendly, we are knowledgable. We are experts on best practices, the
communities, and issues we are working on.

p.18



Language samples

ICFP instead

p.19



SOCIAL MEDIA

Copy tone
Style samples

p.20



Post samples

icareforpeople icareforpeople
icareforpeople
A healthy mind s just as important as  healthy body. It's easy to think of
mental health as an exclusively adult issue, but kids are at the most risk when
icareforpeople
facing issues of this nature.
Aarjoo and Aayna are twin sisters involved in our mental health program. Aayna, whose
name means "mirror"” was named this after her parents noticed the wonder she hat L bout h tal health h ives in A
watching her older sister Arajoo (which means "wish") did, and would dutifully follow her earn more about how our mental health services are changing lives in Asia.
anywhere she went.

The sisters have been inseparable their whole lives. They seldom do anything without the
other. However, with COVID lockdowns stillfresh, Aarjoo has been struggling to live life the
way she did before. She missed school for months and is now struggling and finding it hard

to cope. Her sister, who always depended on her in turn is suffering seeing her best friend
in pain.

Our mental health program is changing that. Watch this video depicting the changes Arajoo
and Aayna and others like them have experienced since joining this community.



https://muslimbabynames.org/girl/aarjoo
https://muslimbabynames.org/girl/aayna

Our favorite platforms

TikTok

p.22



VIDEO

Approaches
Examples & Suggestions
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Approaches

Video is the most powerful marketing tool nonprofits have. We
use video to connect in a more personal way than any other
media. We want our audience to develop a personal tie to our
work, even if the video we are utilizing is animated.
Remember, animation can tell a story as powerfully as live

action when the story is created and presented in the right
way.

p.24



Examples & Suggestions

e Videos that show our personality

e Videos that thank *every single person* in our community

p.25



Examples & Suggestions

¢ Videos that show impact and tell stories

¢ Videos that inspire giving & participation

p.26



PARTNERSHIPS

Co-Branding

Community involverment
Digital Media

Print Materials

Working Without Our Logo

p.27
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Brand Story

At JM) Community Partners, we believe in the sacredness of daily life and the
dignity of every person. Each life is a gift, worthy of honor, care, and love. Out of
this conviction, JMJ was born—a response to the quiet but urgent call for care
rooted in relationship, dignity, and faith.

Our founders recognized how overwhelming it can be for families to navigate the
Medicaid system, advocate for their loved ones, and find long-term support. Many
of us have walked that road ourselves. We know firsthand that true support goes
beyond paperwork—it's about walking beside families, offering guidance, and
ensuring that no one feels alone.

That's why JM] intentionally stays small and personal. We don’t believe in cookie-
cutter solutions. Instead, we work closely with every family, tailoring care plans to
each person’s unique story, needs, and goals. Whether through in-home care,
community support, or disability navigation workshops, our services are built on
one simple principle: love people deeply and do the little things well.

But JM]J is about more than services—it’'s about community. We want every
individual we serve to grow in independence, confidence, and joy, while also
belonging to something greater. Our mission is to show families that they’re not
just receiving care; they’re part of a supportive, faith-rooted community that
believes in them.

In a world where disability services can feel impersonal and overwhelming, JM]
Community Partners offers something different: a guiding hand, an advocate, and
a partner who sees every person as a reflection of God'’s love. Together, we
transform dependence into freedom—because when care is rooted in love, it
builds not only independence but also hope.

Brand Guidelines Element

In these guidelines, you will find
detailed instructions on how to use
our brand assets correctly, including
our logo, color scheme, typography,
imagery style, and tone of voice.
These elements are crucial in creating
a cohesive and recognizable brand
presence, whether it be in marketing
materials, digital content, product
design, or customer service.

Brand Guidelines Goal

Our goal with these guidelines is not to
restrict creativity, but to provide a
framework that ensures our brand is
represented consistently and
accurately, no matter where it
appears. This consistency is key to
building trust and recognition with our
audience, which in turn, strengthens
our brand's identity and market
position.

03






Primary

Secondary

a3s383

Vv948¢T

0055220

080008

V49391
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Typography

Jost

Aa

Jost (Style)

Jost
GETET LIET))))

AaBbCcDdEeFfGgHhli]j Kk LI
MmNnOo PpQqRr SsTt
UuVvWwXxYyZz 01 234
5678910

Lorem ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt mollit

anim id est laborum.

Mulish

Mulish
(Style)

Mulish
(Paraghraph)

AaBbCcDdEeFfGgHhIi]j
Kk LI MmMNNnOo PpQqgRr
SsTt UuVvWwXxYyZz 01
234 5678910

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt
mollit anim id est laborum.

06



Imagery

Style

Imagery style in art and design refers
to the distinctive way that visual
elements are used to create and
convey meaning. It encompasses the
specific techniques, methods, and
aesthetic choices made by an artist or
designer to craft images that resonate
with viewers.

07



Branding Style

Casual

Warm ‘

Nostalgic

Accessible ’

Corporate

Complex

Formal

Cold

Progressive

Serious

@=sE

Simple

08



Brand Application

“Brand Applications" refer to the various ways a brand's
identity, including its logo, colors, typography, and
overall design style, is applied across different mediums
and products. It encompasses how the brand's visual
and communication elements are consistently and
effectively used to maintain brand identity and
recognition, Here are some examples of brand
applications.

09



AMORE FERTILITY

B rand gUide LOGOS / FONTS / COLORS

e AMORE

FERTILITY

01 LOGOS

Primary logo Wordmark
FERTILITY
Tan Elue White on navy
02 FONTS
Arial Times New Roman
suggested sans serif / headings & digital copy suggested serif / editorial & body copy

Font suggestions based on the reference; exact typefaces are unconfirmed.

Keep logo lettering as supplied arwork.

03 COLORS

Navy Tan Blue White
#2D335A #DAC3AE #AEB5CC #FFFFFF

RGB 45, 51, 90 RGB 212, 195, 174 RGB 174, 181, 204 RGB 255, 255, 255

Color values sampled from supplied logo files



Primary Logo
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CaTHoLIC MEDIA

Submark Secondary Logo
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ICATHOLIC MEDIA
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Palette

7592c1
C-50, M-30, Y-0, K-10

Alepuodas
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=
N
(92}
(=)

f26e50
C-0, M-55, Y-67, K-5

Typography

Gotham

Jost AaBbCcDdEeFfGgHhliJj

(Style) KKLIMMNNOOPPQQRrSsTt
UuVvWwXxYyZz
012345678910

Jost Lorem ipsum dolor sit amet, consectetur

(Paraghraph) adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut

enim ad minim veniam, quis nostrud exercitation
ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit
in voluptate velit esse cillum dolore eu fugiat
nulla pariatur. Excepteur sint occaecat cupidatat
non proident, sunt in culpa qui officia deserunt
mollit anim id est laborum.
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m AboutUs  OurServices  Blogond Mews  ContactUs  Events  Resources Get Our Info Pack Now

Supporting People with
Disabilities—and the Families
Who Walk Beside Them

We believe in the sacredness of daily life.

IM] Community Partners is o Medicaid-opproved provider agency specializing in Colorado Medicaid disability services, delivering in-home and

based support for indivi with intellectual and d P ‘We ground our care in relationship, dignity, ond the
quiet rhythms of everyday life—where true support takes root.

We intentionally stay small so we can wark closely with each family, offering hands-on guidance and truly personalized care. We honer each
person’s unique story, needs, and goals through thoughtful, individuclized support that respects the dignity of daily life.

At JM). many of us have walked this road oursehves. We understand how overwhelming the system can feel, and we walk alongside you every
step of the way.

¥ SERVICES FOR INDIVIDUALS WITH DISABILITIES IN COLORADO ¥ WORKSHOPS ON MAVIGATING THE DISABILITY SYSTEM IN COLORADO v ADVOCACY

¥ CARE PLANS CONSULTATION ¢ COMMUNITY EVENTS  + NEWS & LATEST UPDATES ON DISABILITY LAWS AND MORE IN COLORADD

m About Us Our Services Blog and News Contact Us Ewvents Resources Get Our Info Pack Now

A PRACTICAL GUIDE FOR LIVE-IN FAMILY CARECIVERS VOUR THREE-STEP ROADMAP

Start with the step you need now, or follow

Live-in care
should feel (D) S e e
simpler.

This page is for family caregivers who live in the same
home as the person they support through JMJ. Use it to
understand the live-in EVV exemption, what Difficulty

Understand your payments
" b v

Save the official resources

of Care may mean for your payments and taxes, and

which forms and official resources to keep handy.

Download guide as PDF +

YOUR EVV EXEMPTION PATH

- ol Confirm that your permanent residence is the same as the
Xel ! I p IO n individual you support.

Clrim tha ~lacls in il emasm e [ IS -



‘n About Us QOur Services Blog and Mews Contact Us Events Resources Get Our Info Pack Now

JM] RESOURCE PORTAL
FOR

Families & Individuals

What can we help you
find?

Choose the path that fits you. From first steps to everyday forms and

already receiving services

FOR

JMJ contractors and employees

ched or findi

vork resou

guidance, everything is organized around what you need to do.

FAMILIES + INDIVIDUALS FAMILIES + INDIVIDUALS

I'm new to |M] | already work with JM] employee

Find ongeing service resources and important updates

Documents & resources

FAMILIES + INDIVIDUALS

Your JM] family hub T

Get started, understand services, and find the
information your family uses most Live-in Caregivers Guide and Tax Information

Guidance and tax information for live-in caregiw

Advance directives

nething?
. } Colorado advance health care directive forms - PDF
Get in touch with IJMJ

Medicaid Disability Application Guide

Application instructions and supporting documents - PDF
HCPF resources

Colorado Community First Choice resources

Individual rights ()

Rights for individua

s receiving servic Vord document

Agency call list

IMI and community contacts - Word document

IMI Community Chat

IMI CONTRACTORS AND EMPLOYEES

I'm an existing contractor or

Access farms, rates, timekeeping, and guides

Forms and guides

OPEN

OPEN

OPEN

OPEN

OPEN

DOWNLOAD

DOWNLOAD

o Maya Patel

Geood morning! Does anyone know where | can find the updated EVV exemption form?

COMMUNITY PLATFORM

J fo) | n '|'he J MJ conversat | on. 3 a::em::j e T G e s e

version yesterday.

QU Karen « IMI Team

That's right. I've also added it to the pinned resources. Let me know if you need help
completing it.

Connect with JM3J families, individuals, contractors and

employees in one secure place.

Open the commun

F—



News, events & featured resources

View all updates

Manage calendar

Leadership calendar

See when IM1] leaders are out of the office and who to contact while they're
away.

[ Previous month ] { This month

[ MNext month ]

September 2026
September 2026

No PTO entries have been posted for this month.

Su Mo Tu Th Fr Sa

1 2 3 & 5

6 7 8 9 0 n 12

13 14 15 16 7 18 19

20 pa | 22 23 24 25 26
27 28 29 30

Shaded dates have scheduled PTO. Select a date for details,

” AboutUs  OurServices  Blogand Mews  ContactUs  Events  Resources Get Our Info Pack Now

Blog News

The M) blog is built on real voices—staories, feelings, and lessons shared At M), we keep you up to date on disability news, community life, ond resources
by the community. It's a place to connect, learn from one another, and find across Colorado—so you con stay informed and supported. Advocacy,
support in the experiences of people walking similar paths, awareness, and shared knowledge are at the heart of everything we do.

RMHS - What happens when policy changes?
Imagine - Medicoid Updates 2026: What families need to know

Colorado Sun - Medicaid Cuts for Sustoinobility

PEOPLE PEOPLE PEOPLE RMHS - Medicaid Funding and Appropriations
Meet our Caregiver Meet OQur DP- Medicaid Policy Pulse June 2026
Operations Appreciation Executive

MHS — From Institutions to Cor inity: How LTSS Evolved
Director: Kelly ~ Month in Director: AMFES =Frominstitutions b Communty: Fovw LTSS Evolved
V¥ 31. 2026 Colorado: 16 Megan

Ways to Honor  Niemaszyk
Caregive Juuy 2, 2025




NOT A STUDENT? FIND OUT MORE ABOUT HOW TO GET INVOLVED WITH FOCUS IN YOUR PARISH!

NOT A STUDENT? FIND OUT MORE AROUT HOW TO GET INVOLVED WITH FOCUS IN YOUR PA

@focus s s s () 2 e @iocus S —— Y

CLERGY PARISHIONERS RESOURCES FOCUS PARISH CLERGY FARISHIOMERS  RESOURCES

Imagine not doing it alone.

Your Parish. Ignited by the Gospel. Fasiamizner
Priests have so many administrative tasks. But who helps you get from behind the desk to

The: call v missionary discipleship is for YOU, Clargy
live as a true spiritual father? How can a discipleship approach help raise up lay leaders in

Eessurces
FOCUS Parish walks with priests. parish staffs, py your parish who will reach more souls for Christ?
diocesan leaders, nd Lay parishioners
to imite deeper ¢ 8 raise up leaders Journey with experienced FOCUS missionaries and brother priests—inspiring and
in your parish who are trained and equipped o encouraging one another to make evangelization, angoing conversion and discipleship the
make disciples. heartbeat of parish life.

“FOCUS has helped m

embrace why | w:
ordained. Not to be an
5t James the Greater | Arlington administrator but to be a

Heigh IL
eights, spiritual father who

proclaims the Father's love
and mercy."”

s B Ao Hrighis, &

—Fr. Jeff Lewis

Do o Spckne, WA

How Can Missio nary Discipleship Transform Your Parish?
1AM A MISSIONARY: Branden and Nicole Pangan

b s s M. S o Wi P Frs B

How Can FOCUS Transform
Your Parish Community?
(VIDEG SUMMARY)

Rowem ipsum dolor sit e, conscoieer
sabipicing ek Sed o e teespor

Tnchidumt ut iore et doore saagna ikenk

Wt enim ad misim vesdam. guis nooned

cnereitation ullese Liberi niv ut alqugen - =

e & v d - Learn how FOCUS Parish can
ok ause irune dotor n reprehenderi in . o

whipate velil esee il Sokiee eil fugist . partner with you.

nulla puriaber. Excopsrur st ocraccat

CUpAAASIL o proRICNE. sunt in culpa el
s desenunt molit ik i est Liborem.

@i, RESOURCES

Salvanion Histony: A

Cathelc Sibtn Sty
The Spiritual Life of a Continuing with Exra
WANT TO LEARN MORE? Missianary Disciple In the ond_.
- Parish and Bayand | Ann e
Lankford =
e ps
|
BHGN UP ROW
Bvery s, FOCUS ey out the bt el Send Us an Email Cupey i, PO il ot i bt
b . e —_—
“M u’ - Ema“ Pesonarces svidlable noc d-play program, IFs a parinership b
Lot oy h VOUR pecple. Rrach o [T —
+ Vol oo o i your fnh
- - sirategy ==

= I e evBRERIIARMN
= i pour communicy on few fou Chrine

* Igeibe your comermmnity 5 g das Chet

g o for I right g
[eTT——

@77, RESOURCES

S = ~

pis o deeper in your fash. G.
share the hope of the Gepel with ssyone Yo eNcOUnter,

) Liarn hin b0 mestor others om theis ourney of faith, The O
= . Makimg Missionary Disciphes Trask will gain vision and
The Spiritual Life of a Contissing with Ezra practical training for livieg as a disciple of Christ in %
Migsbonary Disciple in the and_ everyday life, diving ino topics related (o parsh B, L -— & C_.\
Parish and Beyond | Ann b masviage snd famdy, prover and cvangelizmive. E -y ] § - ; 5 ?
LLankford - ‘ L] 1
s s - _ [T |
( ) =Y i A e =
. , ;IE' -
| 4
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NOT A STUDENT? FIND OUT MORE ABOUT HOW TO GET INVOLVED WITH FOCUS IN YOUR PARISH!

ddfocus

FOCUS PARISH

STUDINTS AN suPeoRTA MissiONARY = ume

cLerGy | | RESOURCES

“Insert parishioner
quote”

Meet the Missionaries

Parishioner Marme

Find a Parish

5t. James the Greater | Arlington
Heights

TOCUS hap tramafermad the puitue of v parish i o colteer of
bty oty

Oen't vee your parish on the map? kearn how §e bring.
FOLUS Barksh to your parish.

Get FOCUS' Foundations

Evangelization doesn’'t have to be intimidating.
for Discipleship articles

Live as a missionary disciple today!

“My parishioners are more
confident and equipped to share
the faith and bring their
evangelistic passion to all areas
of parish life. And they are
training others to go out and
share the Gospel themselves.”

-Fr. Kyle Ratuiste

e, WA

View Videa Transcript

"™SEEK is not just a one week experience,
but a launchpad for mission.”

—Brian Miller
Director of Evangelization, Archdiocese of

- 233

Learn more and register

SIGH UP NOW

* ek you grow in o lath

* WTproes your swsngelzation yirstegy —r)
+ Agrae ossr commsemity on S for Chent

[~ S op for frne Fight now!

WS rrrey
oA carin
canmins axt

i AL RPSREY
e comracy

NOT A STUDENT? FIND OUT MORE ABOUT HOW TO GET INVOLVED WITH FOCUS IN YOUR PARISH!
@dfocus

FOCUS PARISH

SUDINTS AN SuProRT A MissiONARY

CLERGY PARISHIONERS

repe—
Salvation History: A Bible Study,
Beginning with Adam & Eve

it of Apostolic O
gt Fr. Mike Schimita, hoss of ~The
posdcast!

Sahation Hinksry A Sabeatien Hisbary- A <y A
Cathone Bible Study, Catheiie Bible Study, Cathaiie Bibte Seudy, Eatblic Wibbe nudy.
Contining with Zontinuing with v
Buvis [ Adeaham and.
[T e ey -

Proyer fiuides

How to Pray: A Guide to Praying
Lectio Divina
Lectio DHvina s a Catholic practice of using Scripture 10

pray=it’s boe harvi omversation with God through His
words

13 doeper level, There are (hree casy
et EHvina, which thincd for

strps Lo prayir
v b,

VT 4 T b T -

* : - s * : L] s

Rerviesien o Tha asiry

e oon

éfocus - s
Jr— -

@foXin am -

o eontacy




Hoems Marquette Method  Amore Fertility  FAQ  Contact

AMORE

FERTILITY

Welcome to Amore Fertility — Your Partner in
Marquette Method NFP

Classes

ardl Marquette
Fenili

—

Method Sudent Teacher practic

ng

couples plan o
pregnancy naturally, and ence you get it, you'll womler how you ever did it any other way.

Wha is the Marquette Mathod?

First off, why the Marquette Method?

mily Planning method thal u
i r bertility joul

hormone testing to help wome:
her their goal is o avoid o

and the
Cy

The Margu

2 Method works by tracking your hormone levels at home, giving you insi

ight into your unique cycle. This allows you to identify your fertile and
e for additional insight. The Marguette Method enables natural fertiity

ke avoidi

Home Marquette Method  Amore Fertility FAQ Contact Classes

Register for a Marquette
Method Class

Choose the class that best fits your season, then complete all 3 steps as directed to schedule your session. If

you're unsure which class is rgghr for you or have any questions before getting started, please send me a message
through the Contact page—TId be happy to help you choose the best fit.

J&MWM&—&M&.— $150 m

Understand how hormonal biomarkers & fertility monitor data work together to provide clear,
abjective insight into your body. Learn the Marquente Method protocol, using the Clearblue Fertility

Monitor to identify your fertile window with clarity and confidence. Designed for those secking
insight to their cycles. women with regular or irregular cycl

including PMOS, postpartum women
whs are not breastfeeding or who ave had at least 4 eyeles since their baby was born, and for
couples seeking to achieve of avold pregnancy.

Wu@y Prolocsd : 5175 m

For postpartum women: Learn how hormonal biomarkers, fertility monitor data, and breastfeeding
patterns reveal the return of fertility with clarity and confidence, even before the return of your
menstrual cycle. Protocol specific to breastfeeding using the Marquette Methoed. Designed for
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. CARE Home  About Us  Our Projects  Our Community

FOR PEOPLE

CARE FOR PEOPLE. CHANGE THE WORLD.

We envision a different world: one where everyone has access to a better life. And we believe it's possible. It starts with each of us.

Together, we can help people struggling in hard-to-reach places get the essential care they need.

Why join the ICFP community? What makes us different from other aid
organizations?

We practice a model of community-centered, co-created development
projects. Rather than duplicating Western aid modesls in different field
countries, every single project we support is built and contextualized
around each community’s specific region, tribe, culture, and needs. wWe
work to train and equip local community leaders. All of our work in
partner communities is fully governed, operated, and managed by
Indigenous and women leaders.

When it comes to our work and approach, we focus on equipping the
most marginalized, vulnerable, and stigmatized populations with access
to the development support they need. The ultimate goal is to enable
individuals and communities to achieve holistic, self-sustaining
community transformation,

We invite you to be part of this life-changing community! It all starts with
saying two of the most powerful words: [ care.

LEARN MORE — DONATE

[ ]
. CARE Home  About Us  Our Projects  Our Community

FOR PEOPLE

ABOUT US

ICFP is built around the idea that changing the world starts with one simple thing: caring for people.

We are an India-based nonprofit that is pioneering a model of holistic community transformation catalyzed by
equipping local Indigenous leaders to build individualized solutions to systemic issues within their own communities. We
believe the future of developmental aid is collaborative and community-led. Our ultimate goal is to equip some of the
most hard-to-reach impoverished communities towards self-sustaining transformation through education, economic
empowerment, and locally-led development projects.

To do this, we rely on our global community coming together te advance and support the holistic development projects
that we are equipping local, Indigenous and women leaders to implement in their own communities across India. These
range from building training and vecational centers, to mental health care, clean water solutions, and much more.

Thank you for being here and learning more about our work!
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Donation @

BEFORE YOU CHECK OUT
OUR COMMUNITY, SUPPORT

US AND GET ADDED TO :' Credit Card
OUR ONLINE COMMUNITY.

One-time

Why should you support us? Well, giving to ICFP enters

it i ; M Choose your designation * o
you into the ICFP cormmunity, meaning you're going to

get some pretty cool perks including highlight(s) on our

various platforms, unique gifts, and more.
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ered by Donate
Com mun ity Stay up to date on our
° . latest blog posts and
Highlight: Why news stories.
You decide to give
Once you've joined our community, we
hope you'll decide to support our friends
and projects on the ground.
— Go team!
L3l = Thought your gift ended there?
& o A Carelisinecalved Nope! Together, we did it. Now
1 ) . No matter what sort of project you you're part of the ICFP community
| 5 o) chose to support, your gift will and will receive updates and other
g S il 0 e change a life (or 2, or 201) perks
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IS i You send your gift ' P e ~ \ 'ﬁ\l % N
¥ e + With the click of that "Donate” ’ N 3 by <
button, your gift is on its way to ' 7 e - E' / -’ |
our team on the ground! \ . ~
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Your gift is received

Depending on if you specified
which project to support, your gift
is sent out to our teams,

Community Highlight: Why Mental
Health Care Access Is Important

January 18, 2023

“If you make listening and observation your occupation, you will gain much more
than you can by talk.” - Robert Baden-Powell As someone who has always enjoyed
literature, @ movie or tv show with an intriguing and complex plet, or simply..
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FOCUS
(Fellowship of Catholic University Students)
@focuscatholic

&
ACTORS / CLOWNS / PLUMBERS

[DEAREERIRTAR R

. isidore:
. isidore:
. isidore:
. lsidore:
isidore:
. lsidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
. isidore:
isidore:
. isidore:
. lsidore:
. isidore:

patron
patraon
patron
patron
patraon
patran
patron
patron

saint
saint
saint
saint
saint
saint
saint
saint

of
of
of
of
of
of
of

the
the
the
the
the
the
the

internet>
internet>
internets
internets
internet>
internet>
internets
internets

patron salnt of the INTernet> <st.
patron saint of the internet> <st.

patron saint of the internets <st.

SORROWFUL

isidore:patron
isidore:patron
isidore:patron
isidore:patron
isidore:patron
isidore:patron
isidore:patron
isidore:patron
patron
:patron
ipatron
:patron
:patron
patron
:patron
ipatron
:patron
1sidore:patron
isidore:patron
izidora:patron

saint
saint
saint
saint
saint
saint
gaint
saint
saint
saint
saint
saint
saint
saint
saint
saint
saint
saint
saint
zaint




GRAPHIC

DESIGN

FOCUS

(Fellowship of Catholic University Students)

@focuscatholic

Creating a Sacred Space:
How to Set Up a Prayer
Space in Your Home

"o TP

HOW TO PRAY

THE ANGELUS

V. The Angel of the Lord declared unto Mary,
R. And she conceived of the Holy Spirit.

Hail Mary... full of grace, the Lord is with you;
blessed are you among women,

and blessed is the fruit of your womb, Jesus.
Holy Mary, Mother of God,

pray for us sinners

now and at the hour of our death.

Amen.

V. Behold the handmaid of the Lord,

R. Be it done unto me according to thy word.
Hail Mary...

Bring SEEK to Your

Community with SEEK Local

-]

3]

HOW TO PRAYS
What is Intercess
By: The FOGUS Team

o
&
-

.t

Eucharistic Adoration: Things
To Do During Adoration

20 Unique Things to Give
Up tor Lent

V. And the Word was made flesh,

R. And dwelt among us.

Hail Mary...

V. Pray for us, O Holy Mother of God,

R. That we may be made worthy of the
promises of Christ.

Let us pray.

Pour forth, we beseech Thee, O Lord, Thy
grace into our hearts;

that we, to whom the Incarnation of Christ, Thy
Son,

was made known by the message of an angel,
may by His Passion and Cross

be brought to the glory of His Resurrection,
through the same Christ our Lord.

Amen.




“Get Up!

Don't be
afraid!”
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Magis Center
@magiscenter
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The Aquinas Institute
@theaquinasinstitute

theaquinasinstitute Homer is an old
friend to the classroom. So old, in fact,
that his presence there dates back to
ancient times. The “lliad" and the
"Odyssey” were widely used as school
texts in ancient Greek and Hellenistic
cultures, and they were the first literary
works taught to all students, according
to historians.

&

So, if you have read or are currently
reading Homer in school, you're joining
students from ages past in
experiencing the adventure of the
“lliad" and the "Odyssey." Pretty cool,
huh?

HUMANITIES

(&)

theaquinasinstitute First up in our
2021 course series is Humanities 101:
Gods and Heroes in Ancient Greece.

Dive deep into the myths and legends
of the Ancient Greeks. Discuss the
elements that make up our humanity
and how these stories and ideas have
shaped our culture throughout the
ages. Share your own discoveries and
and encounter new cnes by engaging
with your fellow classmates.

Scroll through to see the course

description, reading list, and meet your

professor!

Head to our website in our bio to learn

more about accreditation and
enroliment.

* REMINDER now
FREE SAMPLE CLASS Al

Friday 1/8 at 6:30 PM CT
Saturday, 1/9 at 10:30 AM CT



https://www.instagram.com/theaquinasinstitute/
https://www.instagram.com/theaquinasinstitute/
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PCI Media
@pcimedia

700 MILLION

WOMEN MARRIED AS CHILDREN

7o

pcimedia International Day of the Girl 2021

A single production has the potential to reach 160 million people
at 10 cents per viewer.

For $100 you can educate and influence about 1,000 people, and
change the story for millions of girls.

Join us in supporting media that makes change. Head to the link
in our bio to find out how.
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PCl Media @PClIMedial - Sep 17, 2021
Your daily reminder that...

poi medid

IS BEAUTIFUL

0:13 59 views
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pcimedia What makes a PCI team member?

Our staff are: creative, innovative, inspired, passionate,
motivated, leaders, communicators, and so much more.

Sound like you? Give the link in our bio a look and see if you
could be the newest addition to the PCI team!
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Freedom2:
@freedom2uk

(Please click images with a "play"
button to see full posts)
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